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The Visitor Economy

Visitors Supply Chain
A Leisure A Accommodation
A Business A Attractions
A Visiting Friends & A Bars & Restaurants
Relatives A Events & Things to Do
A Day Visitors
TR Support
I A Retail

A Transport

A Other i laundry, petrol
stations, food
suppliers




Il n Engl and é
Tourism is Big Business

b The sector is currently
worth £106bn

b Projected to be
£158bn by 2020

b It provides 2.6m jobs I
1 in every 11 workers

b 80% of tourism
businesses employ less
than 10 people




|l n Chichester Di
Tourism is Big Business

b 5.2 million day trips
each year generating
£144million pa

b405, 000 o6stayingéo
equating to 1.3 million
Obed nightso, and
spend of £75million pa

b 7,500 jobs in tourism
and leisure, plus
numer ous Osupport 0y




oL But weor e
the surface! ... In 2013:

b British residents spent
£18.7 billion on 297
million nights away
from home in England

b 66,400 accommodation
businesses provided
2.7 million bed-spaces

b £46.0 billion was spent
on 1.4 billion domestic
tourism day trips




The challenging Environment for
Touri sm i n 2015 and beyo




After 6.5 years, the downturn is over

80s and 90s downturns: 14 Quarters, 3.5 years
Great Depression (1930s): 17 Quarters, 4.25 years

Latest downturn: 26 Quarters, 6.5 years
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But wages are not rising as GDP does

- Wages are flat - and growth expectations for 2015 have been revised down
- The only easing of the cost of living has been the slight decline in inflation
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And widespread concern about the economy and
personal finances is easing, but still significant

% strongly / slightly agree

=—/ery concermned
about it

= Concerned about job
23 security

55 =—\Womied about
making ends meet

SourceVisit EnglandtaycatiorResearch




Nationally, accommodation businesses
are doing better ...

% reporting increase / decline in visitors vs previous year
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... Some are doing better than others

Hotels

% reporting increase [/ decline in visitors vs previous year

Accommodation

Attractions
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B&B/Guest Self-Catering Camping/

House

Caravanning

m Down

Under 20K Over 20K




What next for domestic holidays ...

So ...

Domestic Holidays in England — Rolling 12 Month Trend
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T h eStaycationd t rend of more dc
has continued for four years ...

Trips
{mg Domestic Tourism in England — Relling 12 Month Trend
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More trips are being taken, except by the least
well - off

Trips Domestic Holidays by Social Grade 2006-2013 zgg?;s
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Increased volumes are being driven by older

age groups
Trips . . 2006 vs
{m}zﬁ Domestic Holidays by Age 2006-2013 2013

10 5%

5
D | | | I I I |
2006 2007 2008 2009 2010 2011 2012 2013
—1G-34 w=35-54 w55+ CHEs
Y i
U ieivg #
Source: GB Tourism Survey %f‘ &

. Q
l'/ct Co\)‘



... A trend that is likely to continue ... Though
the current Obaby boomdé will

UK population change 2013-2020

Under 18s +10%

More younger people
18-34s +1.2%
35-49s -3.4% Fewer ‘squeezed middle’
50-64s +10.9%

More older people (NB — baby
0 boomers are now retiring — a
+11.2% different mindset than
previous generations!)

65-79s

80+ +19.2%

Source ONS Population Prospects



At the same time, families are not what they
were ...

The traditional The modern
horizontal family vertical family
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Holiday trips are getting shorter

Domestic Holiday Trips in England — Average Length (Nights)
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L ast minute is now the norm !

Period between booking and taking domestic holidays
32%

29%

More than 3 2-3 months About a month 2 - 3 weeks f days or less
months

H1-3nights ®W4+ nights

Source: GB Tourism Survey



And we al | want a deal oo
Thri fto 1 s a habit |1 kely to

‘| like to find bargains, even when |
don’t need to save the money’

80% - 210,
69% 0
0 - L
0% o6% “This is habit forming, rather
60% - than just a blip. For younger
50% - people, a significant proportion
of their life has been spent in
40% - this climate - it’s seen as weird
30% - to pay over the odds”™
Gavin Flynn, Senior VP, IHG
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100% rise in online bookings during past 7
years

Domestic Holiday Trips (m)
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... And a massive change in how people access
the internet

o _
80% = 2011

0%

60%

According to Mediacom,
around one in five of the
UK population ONLY
access the internet using
a mobile device

20%

40%

30%

20%

10%

0%

Owns smartphone Qwns tablet

Source: GB Tourism Survey
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Tourism Trends

frojectery



VisitEngland @&

VFR A Leisure

Say family is very O
Important to them 3 5 /O
Say their leisure

time is very
Important to them

Source: Trajectory Global Foresight 2011 -13

52%

Say they often feel
under time
pressure

frojectery



VisitEngland @&

Active Tourism

43%

t hat
ng ri
them

Say

t aki sksod i

Source: Trajectory Global Foresight 2013
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VisitEngland @&

Skills Tourism

INSPIRATION: FIVE NEW THINGS TO LEﬁRN
THIS AUTUMN

Inspiration: five new things to learn this autumn 4 , /O
Submitted on Thu, 2012-10-25 08:51

Say that art or
culture Is very or
rather important

to them

trojectery

the futures partnership

Source: Trajectory Global Foresight



VisitEngland@" Health Tourism

‘| like to hear the latest
information about how to stay
healthy
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VisitEngland &

Rural Tourism
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National Trust membership soars to four
million
Membership of the National Trust (NT) has | SR

reached four million for the first time, the
organisation has said.

80%

Of the UK population live
In urban areas

frojectery



VisitEngland & Seaside Tourism

20.6

Million seaside visits in 2006

19.7

Million seaside visits in 2012

Source: GBTS frajeciory



VisitEngland & Urban Tourism

citizen

Liverpoo)

EUROPEAN
CAPITAL OF CULTURE

hotels

Source: GBTS frajeciory



So ... Where do we fit

And what os t he com
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8 Top atiractions and
world heritage siley
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and Paralympic venues

? London 2012 Olympic
1 Bon

VisitEngland &

inspire, engage, connect,
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