
What makes the Manhood 

Peninsula special? 
Ellen Cheshire / Sam Tate 

Visit Chichester 



The distinctive and 

diverse rural and coastal 

assets and opportunities 

to use local 

distinctiveness to create 

a sense of place 

Manhood DMP 
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 Man-made features 

 Heritage, culture & 

traditions 

 Produce & industries 
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Key Elements: 
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traditions 
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History, famous people (both living and past), 

cultural mix, events, festivals, music, dialects 

and the arts  



Key Elements: 

 Natural features 

 Man-made features 

 Heritage, culture & 

traditions 

 Produce & industries 

Food and drink, crafts, shops and means of 

production, such as farming and fishing 

 



Business Engagement 

 An established 

approach to partnership 

working 

 Opportunities through 

LEADER 

 Clear vision within the 

DMP 

 Skills, expertise and 

enthusiasm of local 

stakeholders 

 

What makes the Peninsula special? 



Working collaboratively to  

‘Make place the hero’ 



The Manhood Peninsula reflects the key themes of 

how the public views rural destinations: 
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‘Making Place the Hero’ –  

Selling the Peninsula Proposition 



Things you can do: 

• Familiarisation – understand what is 

on your doorstep 

• Tell the story – writing engaging copy 

• Personalisation – talk about and 

share what makes the Peninsula 

special to you  

• Social media – think about how you 

are going to communicate the story 

‘Making Place the Hero’ 



Embrace Social Media: 

‘Making Place the Hero’ 
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New Opportunities 

• Nature-based tourism – e.g. 

Medmerry / Pagham Harbour 

• Walking, cycling and equine tourism – 

new routes, Welcome Walker/Cyclist 

certification 

• Coastal tourism and watersports – 

developing a wider coastal strategy 

• Events 

• Dark Tourism 

 

‘Making Place the Hero’ 



New Opportunities 

• Infrastructure and visitor management 

 - signage 

 - interpretation 

 - Geocaching/augmented reality 

• Food and drink 

• LEADER funding from 2015 to develop 

area-based tourism initiatives (TBC) 

‘Making Place the Hero’ 
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