
Marketing with nature in mind  
on the Manhood 
Adrian Thomas 



See if the following images sum up 
for you much of what is good about 
the coastal landscape of the 
Manhood Peninsula  
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Photo of north norfolk 



Yet all those images were from the 
North Norfolk Coast, a place that has 
developed a ‘sense of place’ based 
around green tourism.  

Are there lessons the Manhood can 
learn from their experience there? 



In 1999, the 
RSPB did a 
study about 
the economic 
benefits of 
wildlife and 
tourism in 
North Norfolk 



 

Some of 
the 
themes we 
identified 
then are 
very 
relevant to 
the 
Manhood 



Some of the 
comments 
by tourism 
providers in 
1999 
Norfolk  
point to 
what 
wildlife 
tourism can 
bring to the 
Manhood 



In 2010, Norfolk 
County Council did a 
follow-up study of 
what green tourism 
brings to the North 
Norfolk Coast: 
• Turnover £111M 
• Income £18M 
• 2700 jobs (directly) 
• 504 jobs (indirectly) 
• Long-distance paths 

£2.5M 



Here are the reasons visitors to North 
Norfolk gave for visiting 



 

Here is how North Norfolk is presented on 
the main Visit Norfolk website 



 

The Manhood Peninsula could create 
much of the same ‘sense of place’  



Many good suggestions for how to 
achieve this were set out in the 
Destination Management Plan 



The Manhood ‘product’ could 
include cycling… 



  Walking/ dog walking…     



  Horse riding…     



Wildlife watching… 



Heritage… 



Coastal scenery… 



& Night sky 



What is GLAM? 



GLAM =  
Green Links Across the 

Manhood 
Developing a network of green routes 

that serve cycling, walking, wildlife 
watching to get visitors to the 

Manhood out of their cars and staying 
overnight rather than day visiting 



Saltern’s 
Way 

Bill Way 

Medmerry Way 

Diagramatic version of how the 
green links could join up existing 
routes, link the two sides of the 
Peninsula, and provide links to 
Chichester and the South Downs 



Many places around the UK and 
beyond are successfully marketing this 

model 





  



But the important thing is recognising that the more it 
can be a coherent package the better. See how North 

Norfolk have a food product to support the green 
tourism product. 



  

The Manhood Peninsula has 
everything it needs to be its own 
mini version of North Norfolk if it 
wants to be 


